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Datos en los museos

Video: https://www.instagram.com/metimaging/



https://www.instagram.com/metimaging/

Fases implantacion de una cultura de datos

- Andlisis de los sistemas actuales de analitica digital _
- Auditoria de la configuracién y uso de herramientas (Google Analitics)

Auditoria - Identificacién falta de informacién y datos sobre los visitantes online

Requisitos - Andlisis de documentos estratégicos y planificacién digital

de o - Entrevistas/taller con el personal del museo que realizan actividades digitales
evaluaadén

- Definicién de objetivos de evaluacién para cada plataforma digital
- Estructura de la organizacién y equipo de trabajo

- Identificacién de oportunidades de recogida y uso de datos

- Plan de analitica digital

Estrategia
de analitica
digifal

PR ol - Definicién de criterios e indicadores de evaluacién

- Seleccién de metodologias y herramientas de analitica digital
- Configuracién de herramientas
Herramientas

- Creacién de informes y dashboards -
- Creacién de cultura de analitica digital (cursos de analitica, comunicacién interna de
resultados...)

Reporting y
comunicacion




Estrategia de datos - Objetivos

Mejorar |la experiencia del usuario
Optimizar web y otros productos digitales
Experimentacion

Conocer a los usuarios

Incrementar ingresos

Personalizacion

Mejorar la eficiencia en procesos
Optimizacion de campanas de marketing
Mostrar el impacto de las actividades
Informar estrategia



Evaluacion de |la experiencia digital

Estrategia ——> Metricas

e ;Cuales son los objetivos de tu estrategia digital?

e ; Cuales son las métricas que nos ayudaran a evaluar el éxito de
nuestra estrategia?

e ,;Cuales son los valores objetivos?

e ,;Con qué frecuencia tenemos que analizar estas métricas?

e ,Qué acciones e iniciativas podemos llevar a cabo para
influenciar los resultados?

e ,Cuales son las herramientas que necesitamos?



Herramientas y metodologia

Analitica web

App Analytics

“ [
SULTANS OEDEGCAN
INDIAT500-1700

Encuestas Eye tracking Card sorting / A/B testing



Procesos

Planificacién Produccién

£ AA =
F’hl:mdﬁ * Ll “ ;

Herramientas Informes y
comunicacion




Hacia una cultura de analitica digital
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http://www.cardinalpath.com/services/online-analytics-maturity-model/

Tate - Estrategia Digital 2013-2015

“Understanding our audiences and evaluating the impact and
value of their digital experiences is a vital element of Tate’s
digital transformation. One of the aims is to establish a digital
culture within Tate that is audience centred, responds to the

audience needs and that is also iterative and evaluation led”.

http://www.tate.org.uk/research/publications/tate-papers/19/tate-digital-strategy-2013-1
5-digital-as-a-dimension-of-everything



http://www.tate.org.uk/research/publications/tate-papers/19/tate-digital-strategy-2013-15-digital-as-a-dimension-of-everything
http://www.tate.org.uk/research/publications/tate-papers/19/tate-digital-strategy-2013-15-digital-as-a-dimension-of-everything

Dashboard Tate

| digital_metrics_dashboard_template.xlsx
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www.tate.org.uk/file/digital-metrics-dashboard-template



http://www.tate.org.uk/file/digital-metrics-dashboard-template

Dashboard - Tate social media

‘¥'ATE Social media
Aug-14

Highlights

After the dropin i Juneand July, thi hasbeenan which

‘campaigns on both Facebook and Twitter.

The Googlet page reached 1 million followers. However, the i isvery pared to other| th ge 34 post.

Pinterestwhitelisted the Tate accountand included the 'Summer of Colour' board in the dani of 25K followers.

Approximately 20 users posted images of sunset photos on Twitter and 150 on

dtothe call for phot

theJ.M.W. Turner's work The Scarlet

Sunset. C ywell .Th ition get freeti Matisse exhibition with the artselfie to got 15 photos submitted on Twitter and8s on Facebook.

Referrals 80,000 420% Revenue % 4 108%
Skwebsitavists (prev.month)  (direct) 1% totsi revenue  (prev. month)

Visits to the gallery

— Referals = Revenie

Facebook epape,
Twitter Twitter
Pinterest Pinterest
Tumblr Tumblr
Google+ Google+

683K page likes

52K reached users/post
#% reach (reached
users/pagetikes)

3K interactions/post
5% interaction
(interactions/reached

2R 1T i1
FibEiiraggiig
37K followers
1,4€ impressons/pin
1000 repins +ikes.
[l _s} 5
g Tate Tate Collectives t
00 ®
94,210 3,370
followers
1,686 interactons/image 50
1.8% 1.5%

(interactions followers)

http://mw2015.museumsandtheweb.com/paper/an-evaluation-framework-for-success-capture-and-measure-your-social-media-strat

m 119K followers
—pem—

—% reach % interaction

2% interaction
(interactions/impressi

3% visitors to Tate Modem

4% visitors 1o Tate Britain

had read, seen or heard about the gallery from
s es

LEL ST TS

45K impressons/post —% reach % interaction
as%reach
nrmcm/ulowma
 —
1K interactions/post |

=
Tate Collectives
(LX)
S Y 22,375
followers
to Tumblr site 755
notes (iikes + reblogs) 1,084

YA?E Tate Kids

oOfficial twitter feed for grown-ups from @Tate Kids -
Tate's online art destination for 5-12s. Play, share, leam

Summer is a low engagement time on Tate Kids which is reflected in the trends.
The live tweeting during the Matisse day got a high engagement so live tweeting during events, especially
weekends seem to work for the Twitter account.
Retweets have gone up by 63% which may mean my content this month due to more 'sharable’ suchas
TWITIER competitions and artists’ quotes (Picasso).
August 2014 Based on the replies and interaction people seem keen to see what other debates are going on around
in museums which is some content to testin the future.

#tweets 32 #repliestousers 5
Followers
250%
Followers % Prev Impressions % Prev. Interactions % prev. 200%
4369 1% 81,359 § -65% 2169 § -s8% s
Impressions per tweet Interactions per post 100%
2,542 -62% 68 -54%
502 & k3 -
% impressions % interaction 0%
N o _ ¢ > g v e
(interact AR F S o
58.2% ) -66% 27% & 2%

~ 3 * % interaction

Replies Retweets Favorites
120 0% 487 ¢ 63% 125 § -5

#
8

Replies/post Retweets/post Favorites/post
e 0% s 7% ad a3

Ed

% replies % retweets % favourites 0% 4

0.15% @ 2762% 0.60% @+  263% 0.15% f+  43%

Top 10 posts by interaction rate

Draw, play, listen &amp; create at #ématisse families daytill4-
Lendon families, get down here and tweet us your pics!
Weekend inspiration for kids art project: The Felt Cornershop ;)
http://t co/5t2KAKoUAM @sewyoursoul http://t.co/Widg3PUSKW
Super sized still |ife at #matisse family day - #free till 4pm °)
http:/ft co/2ekcObHEIP

We're giving away 5 copies of My Cut-Out Pictures' - to get your kids
crafty with #6 i

Too much to pad
#BritishFolkArT! A rocket may help! http://1.co/ikx@IpFNOk
Let the artist work...4matisse httpy//t.co/ndu27X3pYe

Distribution of interactions

embedd
ed

media
clicks
28%

replies
RT @SeventhArt: Do children belong in galleries? Sally Saunders puts o
Up 3 £00d arEUMENt #Matisse @Tate http://tco/wiTofclwe0
Early rising kids? Need to get out the house? #MatisseAlINighter
http://t.co/XqO¥APKYRQ, @kidsinmuseums hitp://t.co/zipkcDzwlm
Collect rubbings, sand &amp; seaweed at tomorrows Beach Explorers
@Tate Stlves http://t.co/ITSUPWIWXx #kids|ovecornwal|
@vangoghmuseum This is awesome - Love the idea of a Museum
Kids University! 3}

favorites

detail

expands 4 >

16% urlclicks
11%

e
clicks
9%

egy-using-the-balanced-scorecard/



http://mw2015.museumsandtheweb.com/paper/an-evaluation-framework-for-success-capture-and-measure-your-social-media-strategy-using-the-balanced-scorecard/
http://mw2015.museumsandtheweb.com/paper/an-evaluation-framework-for-success-capture-and-measure-your-social-media-strategy-using-the-balanced-scorecard/

Creacion de un dashboard

e Seleccion de métricas I
* Tipo de dashboard N

(estratégico, tactico,
operacional)

* Datos (Google Analytics, T =

Facebook Insights, Twitter - ‘mi

Analytics, Surveys...) J
* Frecuencia de las 8w = oo 26M

actualizaciones (tiempo real, el 2=

mensual, semanal...) o= _ R ————
e Proceso de actualizacion E ASOK. o AIDKm £ -mv
* Interfaz, diseno, tipo de R ———

widgets (hnumeéricos, grafico, > el 8 00K 8 o0k

texto...) :



Dashboard: Digital en el Metropolitan
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Herramientas para la visualizacion de datos

Picktochart
PowerBI

Canva

Infogram
Venngage
Easelly

Tableau
Geckoboard
Chartio

Dash This

Silk

Data wrapper
Google data studio
Raw

Gephi

R, ggplot2, Shiny



http://piktochart.com/
https://www.canva.com/
https://infogr.am/
https://venngage.com/
http://www.easel.ly/
http://www.tableausoftware.com/
http://www.geckoboard.com/
https://chartio.com/
http://dashthis.com/
https://www.silk.co/
http://datawrapper.de/
https://developers.google.com/chart/
http://raw.densitydesign.org/

Google Analytics social media dashboard

Sessions from social

277,860

tal: 5.18% (5,368,611)

iiiin e

Trend

@ Sessions
20,000

10,000

Sessions from social by device type

B desktop B mobile M tablet

Sessions and Pageviews by Social Network S X
Social Network Sessions Pageviews
Pinterest 107,646 238,754
Facebook 96,519 244,386
Twitter 19,572 46,938
reddit 17,081 26,372
My Modern Met 8,036 40,747
Blogger 6,498 30,512
StumbleUpon 3,922 5188
Weebly 2,830 8,073
Tumblr 2,497 8474
Hacker News 2,168 7,863

Sessions and Pageviews by Shared URL

Shared URL Sessions Pageviews
www.metmuseum.org/art/collection 15941 58,247
wwWw.metmuseum.org/ 10,022 45,009

www.metmuseum.org/blogs/digital-underg
round/2017/open-access-at-the-met B14 =HAus
www.metmuseum.org/art/collection/searc

h/551072 5139 5463

Sessions from social

39,806
of Tetal: 0.74% (5,368,611)

M

Facebook traffic from The Met's page

Medium Sessions % New Sessions

statusupdate 27,554 59.86%

Pinterest traffic from The Met's boards

Medium Sessions % New Sessions

pin 6,395 57.73%

Twitter traffic from The Met's account

Medium Sessions % New Sessions

tweet 5857 46.85%

Top landing pages from Facebook

Shared URL Sessions Pageviews

www.metmuseum.org/

art/collection 10,196 31,153

www.metmuseum.org/ 4,561 18,346

https://analytics.google.com/analytics/web/template?uid=RvF3KFGAR-WTQ9Jg6qUjVw



https://analytics.google.com/analytics/web/template?uid=RvF3KFGAR-WTQ9Jg6qUjVw

Google Solutions Gallery

All Solutions i K3 |z Occam's Razor Awesomeness
By Avinash Kaushik  Aug 20, 2013

*kkkk (242) A+tees02 N am | 8q [N | Tweet| [

Imported Solutions

My Solutions A collection of my top Segments, custom reports and dashboards critical for any Analytics user.
Sort by wipast
O Most popular
_ Latest i: k2 Z|= New Google Analytics User Starter Bundle
() Highoet maling By The Google Analytics Team  Sep 20, 2013
Filter by type *kkdkd (115) 2+1s3110 N Gm g+ W Tweet | - |
B ko ol broai A bundle of the must-have dashboards, custom reports and segments for any new Google Analytics user. Includes: Really Engaged Traffic
i ype segmentation analysis, Visitor Acguisition Efficiency analysis, Mobile metrics by hour segment, SEQ: Referring Pages custom...
|| Attribution Medel
"l Audience Definition Import

|1 Channel Grouping
|1 Custom Report

€ Dashboard HH [ Content Analysis Dashboard
M Goal By Vagelis Varfis | Nudge Digital Mar 14, 2014
~|Segments dkdkd (53) 2457835 N GE g4 W Tweet |~ |

This Content Analysis Dashboard is all about analysing and providing insightful data that will help you evaluate the efficiency of the content

Filter by ranking in your website. Based on these widgets you will be able to see which one of the pages are underperforming/overper...

4 4

1 2 3 4 5 o]

Show unrated

R — iif SEO Dashboard - Finding Top Content and Keywords

1 By Kevin Plke  Oct2, 2013
Show all categories P
= S Hkkdd (37) 2453 N GE 41| [fICY | o Tweet| | |
[ Acquisition —

| Analytics Academy Dashboard view of top landing pages by goal completions. Also see top long tail keywords with conversion and bounce rate for future

bk el bl e el



Google Data Studio

| Youllllli] Sample Channel Report 28 Jan 2017 - 24 Feb 2017 ~ i
‘?%“e"“'i SEO Metrics Dashboard

1 May 2017 - 31 May 2017 ~

atc

External Video... Vie... Watch Time Video..

. I ) [T ) ETTrTE )
o=
Visits Bounce rate Pages/session Conversion rate
1)
0 0,
== 779 88.70% 1.19 0.00%
- + 16.1% from previous 31 days 1 5.5% from previous 31 days +-6.1% from previous 31 days N/A
(-
= Organic search traffic Organic traffic by device Top queries
- o0 Query Impressions * Site CTR
a = 1 interaction rate 459 16%
,A'\ 2 witter metrics 456 o
a0 | t [\ 3 twitter analytics dashboard a20 %
\' \ 4 twitter analytics report 262 %
q| May 13 May 25 May 58 4 71 7 5. metrics for twitter 239 %
7 May 19 May. 21 May
|. Likes Added & Removed ° Subscriptions Added & Removed S Sl i 1-5/397 >
AL 6 0 8 0 AL 3 5 0 x x = Site traffic by source Top landing pages Site speed
1. fenfinteraction-rate-an-accurate-metric-to-measur... n 94.03% Avg. Page Load Time (sec)
1 76 0 7 0 2 fes/tasa-de-interaccion-metrica-para-medir-nuestr... 342 89.4% 2 6
. . 3. fenshome/ 6 0% Ut
(I T O
a fen/dashboard-for-twitter-analytics/ 58 62.5%
5. dashboards-herramienta-clave-ps 52 82.14%
&1 Dislikes Added & Removed Bl usercomments [ Video Comments
1-5/73 >

i 186.0 | |, " +154.0 +18.0
- 39.0




Dashboard - Visitas en tiempo real

Pageviews

Right now

626 - _ -

active users on site i =T

- _-i_ ol
o DESKTOP LE W TABLET T =
e A




Infografias

User Insights .
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MetMuseum #fuser-insights (A <
Searct
ena Villaespesa % 821 | %0 | Add atopic O & I(O\ Ny ’ @ v

. August 1st, 2016
birthdays

codex Arc APP 9:00 AM
collection Last month, Met App (Android) had 9,931 visitors. That's 1,720 more visitors than the previous month. VView on Google

general Last month, Met App (iOS) had 58,803 visitors. That's 9,023 more visitors than the previous month. View on Google
general-digital

. . August 8th, 2016
interactives

living-map Elena Villaespesa 10:22 AM

metapp set the channel purpose: Sharing data and user insights

product-ux l f .| alizasena 10:23 AM
random joined #user-insights by invitation from Elena Villaespesa, along with 14 others.

user-insights

August 11th, 2016
ux-ui

Elena Villaespesa 11:49 AM
uploaded and commented on this file ~

Direct Messages

slackbot
. SEO - review August 2016.pdf
Elena Villaespesa S B
Andrew Allred
o Angela Kim o
Unread Mentions + Hello, here are some stats about our website SEO.
+ Message #user-insights @ @

=Q




Cursos de formacion




Conoce tu audiencia

e PO EPPRPOIIS B @
Two Tlckefs ‘c’-l r W >
please ... J kj}'
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~ l..r: |
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Tate website - Segmentacion de usuarios




Motivaciones

WOFK researchingaes __
artists n.st“S?““eXhlbltlonS

eXhibItioN.vst= =

y endon N AT SSE
ook -artSee Wanted.

------- lnformatlon
research e



Segmentacion

Professional
research
4%

Repeat visit planning
T




Un lenguaje comun para hablar sobre los usuarios




Plan digital - Brainstorming y priorizacion




Coleccion - Analitica web

Behavior Museum vist

31% related to the visit
2.6 pages / session 3

70% of users land on the i "
Obled page before

600K visits/month 15% of users use the m
search functionality
I
e —

58% new / 42% returning users

Knowiedge of ar

66% 9%  25% o

W US (54%) Il International (46%) Little knowledge (6%)
Il General knowledge (58%)
W Specialist (36%)




Test de usabilidad

User testing Eye tracking




Collection > Art & Artists

Learn Online | Members | Support Tate | Blog | Tickets | Shop

Collection | ate Channel

& MODERN _
BRITISH ART ==

— 1

Home  Art&artists = Visit What'son  Context & comment Join & support Learn Research  About Shop

Tate Britain open LATE eVERY FRIDAY

Work of the week:
FEBRUARY Fill-Dyke in
Wigan by Peter Brook

Tate Brih_in Exhibitions > | A moody sky burdened with
Tate Modern N Carent Exhibition = > | : unfallen snowflakes muffles this
. - B — treet corner, capturing the
N « Future Exhibitions & = s
Tate LIVQTPOO' ; = . - = # suffocating stillness of February
; Visiting Tate > in the UK
: - Family Visits
Tate Collection » A > Read and comment
- Access — .
- ARTIST ROOMS > All blogs in this series
- Conservation M
; : < March 2(
« Picture Libi e
icture Library M T W T
* Art on Demand 2728291
Research > S|6[7]8




Heatmaps

BUY TICKETS

Join and Give

B Al Collsction Records

[+ Share o Brint 72 Link (@) Public Domain [E] Bownload T 7 Enlarge
Additional Images +
Bridge over a Pond of Water Lilies
Artist: Clawde Maonet (Franch, Farls 1840-1926 Giverny]
Date: TS
Madium: Odl an canvas

Rimensians: SR x PR in (9772 T3 T om



Heatmaps




36092 videos en Facebook



https://www.facebook.com/metmuseum/videos/10153607383692635/

T The Met 360° Project

ME[ The Temple of Dendur: From the Nile to NYC in 360°

6.7M people reached

A
' 1.5M views

591K views (+10 sec views)
de

58.8K reactions (likes, shares,
comments...)

| definitely love this kind of

This is such a lovely and relaxing video...This has been pretty
space to visit. | was captivated by it relaxing...hope to see it from
on my trip to the Met. | would love to real

go back, and would obviously adore
being able to visit the real-life ruins
in Egypt! learn something new every
day ... we lived in Egypt for 3
years but had now idea this
was in NYC ... thanks for

| love this feature.. Get up and sharing

rotate your phone up to the
ceilings and turn in a circle, you

feel like you are standing there. Egyptian and proud to see
this video

Sources: Facebook Insights



Facebook video insights - Avg. watch time

Post details

Video Post

& Video average watch time ~ 0:22

2:32 Video - 14% Average Percent Watched {jg‘}
Audience Retention

100%
66%
33%
0%
Os ars 1mids im5is 2m 3
Auto-played 91%
The Metropolitan Museum of Art, New York: The Temple of Dendur: Clicked-to-piay == 9%

From the Nile to NYC in 360°

Immerse yourself in this 360° video capturing dawn to dusk in the Temple of Dendur. Built
around 15 B.C. when the Roman Emperor Augustus ruled Egypt, the temple was a 1968
gift from Egypt to the United States in recognition of support given to save its monument..



Videos de las exposiciones

WOMAN ARTIST IN
REVOLUTIONARY FRANCE



https://www.youtube.com/watch?v=FAN9s8qJqZ8

Exhibition videos - Comments

Amazing!!! I saw at the Grand We will be in NYC in March.
Palais !, It is magnificent! Guess where I'm going!

I first fell in love with Vigee
LeBrun's work at the MFA . |
will get to the Met for this
exhibit!

Sure wish we could go and see A female heroine, She captures
this in person!, Wish this to come the allure of women, Beautiful!!!
to LA




Exhibition videos - % retention
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0%

icebook views

10,000
100,000
200,000
300,000
445,025

Manus x Machina: Fashion in an Age of Technology - gallery views

The Roof Garden Comission 2016: Cornelia Parker

Manus x Machina: Fashion in an Age of Technology - main

Nasreen Mohamedi

« Vijay lyer

Vigee Le Brun

5% 10% 15%
Facebock % retention

20% 25%

Video

. Manus x Machina: Fashicn in an Age of Technology - gallery views
. Manus x Machina: Fashion in an Age of Technology - main

. Masreen Mohamedi

Il The Roof Garden Comission 2016: Comelia Parker

B unfinished

M Vigee Le Brun

. Vijay lyer

0%

Manus x Machina:

10%

Fashien in an Age of Technolegy - gallery views .

The Roof Garden Comission 2016: Comnelia Parker .

20%

Manus x Machina: Fashion in an Age of Technology - mai

Unfinished

30% 40% 50%
YouTube Avg % viewed

« Vijay lyer

Vigee Le Brun

60%

70%

0%

10%

20%

Manus x Machina: Fashion in an Age of Technology - gallery views

The Roof Garden Comission 2016: Cornelia Parker

Manus x Machina: Fashion in an Age of Technology - main

Masreen Mohamed] .

\«‘ijay-lyer
Vigee Le Brun
30% 40% 50% 60% 70% 80% 90%

Website Average % viewed



Facebook video insights - Sound off

85% del contenido en videos
se ve sin sonido

Source: http://digiday.com/media/silent-world-facebook-video/



1840’s GIF Party - Tate Collectives

James Abbott McNeill Whilster, Harmony in Grey and Green
Albert Moore, A Garden

John Singer Sargent, Carnation, Lily, Lily, Rose

Joanna Mary Wells, Portrait of Sidney Wells

John Brett, Lady With A Dove: Madame Loeser



Public responses

http://tatecollectives.tumblr.com/tagged/1840s-GIF-Party



1840s GIF Party at Tate Britain




Traffic to the collection
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Thanks for the submitting - See you on
Friday for our 1840s GIF Party!

& 18405 GIE Party, gif
submission

A travelling art collection

Hilary Sloane's remix of lohn Singer
Sargent, Carnation, Lily, Lily, Rose
1885-6.

Take part in our 1840 GIF Parfy at
Tate Britain by submitting your own
GIF inspired by this arfwork.

“I 1840s GIF Party. g;‘-'

Zack Dougherty aka Hateplow's remix
of Albert Moore, A Garden 1869

Take part in our 1840s GIF Party at
Tate Britain by submitting your own
GIF inspired by this artwork.

& 18405 GIF Party, gif
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Tate Britain by
GIF inspired by th

& 15405 GIE Party. gif
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James Kerr aka Scorpio
remix of John Er

Madam

Ele )

Take part inour 1840s GIF Party at
your own




Encuesta: Uso de datos en instituciones culturales

Seleccione el area cultural al que pertenece su organizacién:
37 responses

Museo

Artes escénicas...
Biblioteca
Archivos

Cine y audiovisu...

Patrimonio cultural —13 (35.1%)
Cultura contemp. ..
Departamento d... 1(2.7%)
0 5 10 15 20 25 30

Tamafio de su organizacion
37 responses

@ 0-10 trabajadores

@ 11-50 trabajadores

@ 51-100 trabajadores

@ Mas de 100 trabajadores

http://bit.ly/museusidades



http://bit.ly/museusidades

Encuesta: Uso de datos en instituciones culturales

Evalla la cultura del uso de datos en tu institucion:

4/ responses

20

17 (45.9%)

15

10
9 (24.3%)

4 (10.8%) 4 (10.8%)

3 (8.1%)

http://bit.ly/museusidades



http://bit.ly/museusidades

Encuesta: Uso de datos en instituciones culturales

¢Cuadles son las principales barreras para la implementacién de una cultura

de datos? Seleccione todas aquellas que correspondan.
37 responses

Recursos de per...
Falta de apoyo...

Mo es una priori...

Falta de tiempo
Falta de experie...
Mo es un requisi...

10 (27%)

17 (45.9%)
19 {51.4%)
—4 (10.8%)

Falta de herrami... —13 (35.1%)
Herramientas in... 1(2.7%)
Desconocimient... 1(2.7%)
Falta de cultura. .. —1 (2.7%)
Falta de formacidn 1(2.7%)
0 5 10 15 20 25 30

¢Cuales son los planes de su institucion respecto al uso de datos en los

préximos 12 meses?
37 responses

@ Mo hay planes

@ Hay planes de invertir y mejorar de
forma escalonada

0 Es una prioridad en los proximos
meses y se van a dedicar importantes
recursos en este area

http://bit.ly/museusidades



http://bit.ly/museusidades

Encuesta: Uso de datos en instituciones culturales

¢ Cual es la comunicacion interna de datos y resultados? Marque todas
aquellas que correspondan.

3/ responses

Intranet —5 (13.5%)
Informes distrib. ..

Fresentaciones...

—20 (54.1%)
18 (48.6%)
Dashboards cen...
Informes autom...
Visualizacion de...

3 (8.1%)
3 (8.1%)

Mo hay informes. .. 9 (24.3%)
Memdria anual
Mo s& con exact...

Web de datos

http://bit.ly/museusidades



http://bit.ly/museusidades

Encuesta: Uso de datos en instituciones culturales

¢ Cuales son los datos que se recogen y analizan en su organizacion?
Seleccione todos aquellos que corresponda.

37 responses

Venta de entrad...
Datos financieros
Datos demaografi...
Intereses y moti. ..
Calidad y satisfa...
Digital (web, red...
Marketing (emai...
Restaurante
Wi-Fi 6 (16.2%)
Tienda (online/p... 6 [16.2%)
Benchmarking (... 4 (10.8%)
enquestes en p... 1(2.7%)
Mas estadistica... 1(2.7%)

—234 (91.9%)
19 (51.4%)

23 (62.2%)

12 (32.4%)
17 (45.9%)

26 (70.3%)
—15 (40.5%)

—2 (5.4%)

0 10 20 30 40

http://bit.ly/museusidades



http://bit.ly/museusidades

Encuesta: Uso de datos en instituciones culturales

¢ Cudles son las herramientas y métodos que utiliza?

4/ responses

Analitica web (e.... 28 (75.7%)
CRM (Customer...
Base de datos d...
Sistema de vent...
Herramientas d. ..
Encuestas pres...
Encuestas online
Observaciones
Grupo de discus...
R / Python
Informes del sist....
Tests A/B o exp... -0 (0%)

Sistema propio [ll—1 (2.7%)
0 5 10 15 20 25 30

o (13.5%])
—12 (32.4%)

—25 (67.6%)
—19 (51.4%)
-24 (64.9%)
7 (18.9%)

3 (B.1%)
1(2.7%)

0 {0%)

—4 (10.8%)

http://bit.ly/museusidades



http://bit.ly/museusidades

Encuesta: Uso de datos en instituciones culturales

¢Cuales son los usos de datos en su organizacion? Marque todos aquellos
que correspondan.

37 responses

Mejorar la exper... —22 (59.5%)
Conocer mejor... 29 (T8.4%)
Mejorar la oferta... 17 {45.9%)
Crear segmenta. .. 14 (37.8%)
Incrementar el v...
Toma de decisio...
Personalizar la...
Desarrollar nuev. ..
Informar el proc...
Prediccion de v...
Maostrar el impa...
Mo se estan usa...

& (13.8%)
17 {45.9%)
—13 (35.1%)
—4 (10.8%)
17 (45.9%)
—6 (16.2%)
& (13.8%)
1(2.7%)

http://bit.ly/museusidades



http://bit.ly/museusidades

Encuesta: Uso de datos en instituciones culturales

¢Cuéles son los recursos de personal dedicados al analisis y presentacion
de datos?

37 responses

@ 1 - Ninguno o escaso, no hay
conocimiento, recursos o formacion.

@ 2 - Basico, s6lo algunas personas
trabajan ocasionalmente con datos.

@ 3-Regular, hay recursos pero
limitados.

@ 4 - Bueno, Hay una persona o varias
que trabajan en el analisis de datos.

@ 5 - Avanzado - Hay una persona o
equipo experto dedicado exclusiva...

¢Cual es el presupuesto dedicado para el andlisis de datos?

37 responses

@ No hay presupussto
@ Menos de €500

& €500-€1.000

@ €1.000-€5.000

@ £5.000-€10.000

@ Mas de €10.000

http://bit.ly/museusidades



http://bit.ly/museusidades
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Estudio sobre el uso de datos en instituciones culturales:
http://bit.ly/datosycultura

Grupo de Facebook: Analitica digital en museos e instituciones

culturales
https://www.facebook.com/groups/analiticadigitalmuseos

@elenustika


http://bit.ly/datosycultura
https://www.facebook.com/groups/analiticadigitalmuseos

