Iniciatives digitals dels museus per seguir
connectats amb els publics
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El Digital, peca clau per I'engagement
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Preparacio digital als museus US
Estudi pre-pandémia, situacié similar als nostres museus:

Dedicated digital staffing is severely limited
Digital strategies are still emergent (només 25%)

Digital projects are mostly siloed (només 7%)
and outcomes poorly tracked

Audience insights are shallow or poorly
infegrated (només 18%)

Knight Foundation (2020). Digital Readiness and Innovation in Museums

Panorama post-pandémia
El Digital progressa adequadament

(o gairebé)

» de Ventafocs a star

» de la digitalitzacié a I'accessibilitat

> de la parcel-la a l'expansid

» d’altaveu informatiu a espai de produccio:

de réplica a original

Conxa Rodd
@innova?




INICIATIVES PARTICIPATIVES _User Generated
Content (UGC)

programa artistic multiplataforma
per a adolescents sobre la justicia
social, basat en la fotografia

unshuttered
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State Library of NSW: crida de
retrats de gent a Instagram i
muntatge exposicio

INICIATIVES PARTICIPATIVES

‘Museum concerts from home’ # CuratorBattle
National Museum, Nova Delhi, York Museum

important this is to muses relaxing the professional
approach to social media, interacting with organisations
jyou perhaps wouldn't normally + sharing chjects ina

Youlube L.




# CuratorBafttle, York Museum

Reaching New Audiences \ @

Museum Trust's work
Nearly 50% of those engaging with Curator Battle  Previously? (%) 96% seid they seek out similar digital
had not engaged with York Museums Trust before SpsnenceRittfockacky

For nearly one fifth of the audience it was the first
time they had engaged with cultural works

digitally @
1 I ml ¢

Sharing with others Glebal Reach Ages Engaged

. " 40% was an international audience. 1
B e Outsde o the UK t was most popular DA e
their own social networks Inthe United States of Americe, Canade 1L L wereunder3s

,. = 1
1.5+

million

X engaged with the

Curator Battles

" gouatorbattle

INICIATIVES PARTICIPATIVES

= MURAL. Un museo virtual y colaborativo de los
tiempos del Coronavirus, M.Nac.Antropologia

» Covid Art Museum
a Instagram




Per fer a casa:_ receptes de cuina
historiques (Museu Nova Escocia)

a victoria castle: a Star Wars story ¢
Proudest of our weekly bake alc

EDUCACIO DIGITAL

The British
Museum

ila

Rddal [_"'":‘

; #LifeDrawingLiv%'_,

Digital Discovery Center (Samsung Lab),
British Museum

MOOCS: diversos museus

“the drawing
class you can take from home”,
Royal Academy of Arts, London,
the world’s first live streamed life
drawing class

- o

seum of Modern Art




Museus connectats a les aules

Museo de la Evolucion, Burgos. Imatge:

Museo Nacional de Escultura, Valladolid

A VR Field Trip for High Schoolers,
North Carolina Museum of Art




INFANTS / FAMILIES

SO0 e

Museo Cerralbo #kitcerralbionoparapeques

»

Rede Museistica Lugo # Creaoteumuseo

VISITES / TOURS VIRTUALS

de visites estatiques
a experiencies interactives




VISITES VIRTUALS

= “Sofa ftours” , Moderna Museet, Estocolm

= Tour virtual,
Museus Nacionals Escdssia

= Visita virtual, MdA

VISITA VIRTUAL

Museu d'Art de Girona
Girona

= “Didlegs infrusos”, Museu Nacional
d’Art de Catalunya

CONEIXEMENT DE LA COL-LECCIO

Visibilitat: 1 obra cada dia
. , @MuseuNac_Cati altres
» #ConfinementJour39, @MuséeCluny i altres

Recreaqcio visual
» @smkmuseum a instagram stories

Fil fematic contextual

a 3 xarxes socials




Coneixement de la col-leccio _1 autor, 1 obra
en profunditat

Leonardo: Experience a
Masterpiece,
National Gallery UK
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Experience the Night Watch,
Rijksmuseum

Coneixement de la col-leccid
_aprofitant interés del moment

Getty Subscribe  GotFood ™ Visit Gettpodu  CL Iris Blog =

For the Throne: Medievalists’
Musings on Game of Thrones

Curators connect medieval art to each episode o

Thrones

a final season of Game of

BRYAN C. KEENE AND LARISA GROLLEMOND | APRIL 11, 2019 | 12 MIN READ




Connectant amb les persones_Art i Benestar
WELLBEING AND ART

Explore how art connects to feelings and wellbeing

T —— e e—

Il ™~ L/~ T~

art & artists - Wellbeing and Art
e

= TALKING POINT

aulz

Quiz: How are you
feeling?
We've teamed up with &
erapist to assess
L d and match
you to a Tate artwork

2 IN THE GALLERY

A guide to slow
looking

Be amazed by the
discoveries you can make

when you look for longer

Van Gogh:
Challenging the
Myth of the
‘Tortured Genius'
Understand Van Gogh's

mental health through a
<« PODCAST

new perspective
at art !

The Art of Slow
Looking

El moment per al” accés obert és ara

"Providing open access to digital collections transfers
significant power from institutions to the public they
exist to serve. As the Covid-19 pandemic
progresses, it has never been more vital for
museums to explore how they can make new
connections with audiences and support creators,
educators, scholars and innovators”.

Andrea Wallace & Douglas McCarthy (2020). “The case for open access”
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Rjiksnuseum_Snapguide.

AR mobile tour, Detroit Institute of Arts
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VIDEO _Online web series

= Yves Klein: How textureaffectsaur perception af color in Blue Monochroarme | AT THE MUSEUM

e

H o) 119,449

Exit full screen

3 Youlube 3F

Go Behind the Scenes of 9 Museums With These Great Online Web Series

PODCASTS

Minneapolis Institute of Art
The Object Podcast

MoMA

Plamyouryish  Whatsce Artandarists  Stors  Q

Otherintallation

4
MoMA podcast
per la creadora Abbi Jacobson
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3D / 4D Emtreddable evarywhere on the Web,

supporting every 30 formt with millions of mddelsonline today.

_ Plataforma
per 3D, RA i RV. ! ’-;
+ de 500 Museus i . N & _ . ) y
institucions culturals del o= A H. . =
mon I'utilitzen | . .

 Animacié en 4D: recreacio
|d'una pintura del s.XIII,

= ", The
Palace Museum, Beijing.

CAMIFICACIO_ Museus dins jocs en linia

=] Museus a Animal
Crossing

Black Stork in a
Landscape, ca. 1780.
Imatge: Nintendo via The
Met.

Museus a
Occupy White Walls

Birmignham, Museums




PANTALLA GEGANT INTERACTIVA
Multi-Usuari

, Studio Play

Cleveland Museum of Art ™ i :

, “Taking the
« Museum to the Streets”, Museum of
- Copenhagen, projecte desenvolupat
per . \V4

EXPOSICIONS VIRTUALS
- versid digital expo fisica
- nadiva digital

» Proveir navegacioll (no lineal, mend)

» Enriquir de contfinguts (videos, locucions
conservadors, making of, cronologia interactiva)

> Enriquir de funcionalitats (interactivitat,
zoom d’'imatges, hipertext, dudios, compartir)
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Exposicions virtuals

Why | paint ~

Europeana Online exhibitions. Art Gerhard Richter: Painting After All
Nouveau

Mirror Mirror: autoretrats de dones artistes._
National Portrait Gallery, UK

Ga" erg Home Still Inspiring People & Portraits Research Learning Join & Support Shop

Mirror Mirror - Room 4

M I R RO R :Illlull exhibition tour
MIRROR

Sall-partsits by woren antiies
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LEXPO POMPEI CHEZ
Vous

Lesvidéos
Laréalitewrtuelle (VA

La réalité augmentée (AR
Les contenus de [TNRAP
La série danimation

Le catalogue de I'expo
Les dessing

Les jeux

Les ressources

Exposition

POMPEI
CHEZ VOUS

surwww.grandpalais.fr

#ExpoPompéi

Expo nascuda virfual_ Brighton Museums
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Sobreexcés
d’oferta digital??

Requisits duna oferta digital

v de qualitat
v optimitza possibilitats tech

v orientada als publics

Conxa Rodd
@innova?
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Maduresa de coneixement de |'audiencia

Knowing your audience »

Low High

Know your segments 3 5 5 Reseamh isco'rlstant
Research is occasional rs kne  ab h
First two layers

Toomes, Paige (2020)

Reptes per a un bon Us de les dades

WHAT ARE THE BIGGEST CHALLENGES OF USING
CUSTOMER DATA TO IMPROVE CUSTOMER EXPERIENCE?

/ » | Ensuring dat // B Beingablaio
44% e :53% | e

right _’, from the data
"%; that can then
fr’:ﬁ/’ be acted on

Jj/’
)..-" Y
#_,.- Being able to

. /
| e /,:‘ /
= 19% e

; questions of
- wWaEY " the data

Digital Transformation Report 2020, p.7
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| després...

Tabakalera mantendrad y reforzard su oferta
de contenidos digitales tras la reqpertura

"Una programacién hibrida que combinard
contenidos online y presenciales (...)
que llegd con el
confinamiento, y vino para quedarse”

Estrategia digital als museus...

Si O NO?
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El digital integrat dins el global

VALORS | ESSENCIA DEL MUSEU NACIONAL

B o s nekagie o s ke el
e g vl

P i e | etk

e
ATt 36 s b st 25
[ rm—
P

Museu Nacional d’Art de Catalunya. Estrategia i Pla d’Accié 2019-2022.

10 Pautes digitals per un futur hibrid

El digital redimensionat
De la improvisacié a I'agilitat planificada
Més atents als publics / Online engagement

Enriquir la interpretacio digital
» online i dins museu
» diversificar formats i narratives digitals
Projectes nascuts digitals
Amb exigéncia de qualitat
Millorar i millorar I'accessibilitat
Forjar aliances
Capacitacio digital dels equips
No perdre "momentum”, seguir innovant

Conxa Rodd
@innova?




Local expertise

1-way video / 2-way audio

iy but can't

Competen-
ciao...
Inspiracio
per als
museus?

You can tske photas during your ssssion by clicking the

Streamed live
M

)

Interactive experience

Speak with locals Indicate your interests

‘fou can activate an external spesker that allows you to Lt your host know what catches your nterest by

Robot-tour al Museu De Young,
San Francisco.

Imatge: CBS News

Smithsonian

Robots / A
A Museus
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Gracies!!

Conxa Roda
@innova?2

, Instagram
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